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Website Redesign Project

iversity of Wisconsin-Stout hired Fig Leaf Software, based
Washington D.C., for the website redesign project

mmittee members have been working with Fig Leaf sinc
this project
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Website Redesign Project

e Committee is currently working on site navigation.

aff is currently working on what content needs to be on tl
net or public site and what content will be on the int
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Video Project

rking on the development of program videos for each
dergraduate program on campus.

ere are three program videos produced so far including:

arel Design and Development

gram videos are currently under development.
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Video Project

are working with Vendi Advertising to assist us with the
iduction of the videos.

ditional video shoots will take place this winter and sprin

)n the development of 6 videos for special
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Ildentity Standards

The development of a template system for print
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Complementary Colors

PMS 4625 PMS 1805 PMS 467 PMS 7535 PMS 582 PMS 7492

PMS 1807 PMS 138 PMS 7404 PMS 7468 PMS 2305 PMS 5435 PMS 7457
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Identity Standards

We have finalized the web based identity standards
program and the full document is available to be
downloaded from the website as well.

The website is: www.uwstout.edu/identity
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http://www.uwstout.edu/identity
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mplementing the Strategies in the Marketing Plan

| he integrated marketing team has been developed.

he revised identity standards has been implemented and are bei
sed by the campus. The identity website is:
w.uwstout.edu/identit

working with Bill Wikrent, Don Steffen and Ji
ents throughout the year and hay

on various programs. The TV ads
tarting in November after the elections.
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http://www.uwstout.edu/identity

trategies continued:

Currently working on the website redesign project
Replaced banners on campus
Laptop communications - provided new screen saver for laptops

gram videos - currently working on program videos, 3 are
leted and 12 more are in various stages of production.
| in February/ March/April

focus | inspiring
2015 | innovation



trategies continued:

- Web banner advertising - currently advertising on WEAU.com, MPR
- WPR and looking into Get Educated.com

all Kiosk Advertising - currently advertising at 0Oakwood Mall

he Mall of America
gazine advertising - advertised in MN Monthly in Septembe
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trategies continued:
Continuing presence on Facebook and Twitter

High School planner advertising - continuing to advertise in high
_ school planners

projects that are outlined in this document the website redesi
d identity standards and the marketing initiatives underwz

focus | inspiring
2015 | innovation



	Slide Number 1
	Website Redesign Project
	Website Redesign Project
	Video Project 
	Video Project 
	Identity Standards 
	Identity Standards 
	Identity Standards 
	Identity Standards 
	Identity Standards 
	Marketing Initiatives 
	Marketing Initiatives 
	Implementing the Strategies in the Marketing Plan 
	Slide Number 14
	Slide Number 15
	Slide Number 16

